
Number of Participants
from the Mena Region

2000

MALE
FEMALE

60% 40%

GENDER

94.6%
Are going to

During The Holy Month of

Fast

Ramadan

Congratulate Their Family
at The Start and End of Ramadan

How Do Participants

Instant Messaging
(Whatsapp, Messenger, Viber, etc.)

60.8%
Pay Them a Visit

33.1%
Give Them a Call

56.5%

Spend Time Just
a Couple of Hours Before Iftar

How Participants

Spend More Time
On The Following Activities

Participants Will

71.7%
Suhoor

Usually Have

During the Month of Ramadan

73.2%
Smoke

Will Continue to

During Ramadan

Cooking

Reading The Quran

Using The Internet

20.3%

57.9% 38.9%

9.7%
Social Networking Sites

13.4%
Web Browsing

13.1%
Shopping

7.3%
Exercising

20.7%
Watching Television

Ramadan
Competitions / Quizzes

17.7% 22.1%

Religious TV Programs
30.1%

Most Watched
Ramadan Programs

51.8%

Most Watched
Television Shows

Most Watched
Television Shows

During Ramadan

Most Searched Interests Online
During Ramadan

Entertainment

Religious Islamic Topics News

Food / Cooking
26.8% 34.8%

41.3% 42.3%

Most Searched
Cooking / Food Content

During Ramadan

%%
OFF

34.4%
Grocery Offers and Rates

37.5%
Dehydration Advices

36.3%
International Recipes

89.5%
Arabic (Oriental) Recipes

39.3%
Cooking Tips and Advices

With Ramadan Approaching

Think The Coronavirus Outbreak
Will End Within a Month

Are Concerned About
85.6%

48.9%

Coronavirus
Outbreak

Before Ramadan

How Participant Think

Ramadan Will Be
Different This Year
Due to The Current Situation
With Coronaviruses

92.8%

68.2%

Don’t Feel Comfortable Eating Out In A Restaurant Or Attend A Social Gathering
Given The Current Situation With Coronavirus

Don’t Plan To Use A
Food Delivery Service
During Ramadan
Due To The Coronavirus Outbreak

53.8%
Plan To Replace In-store Trips

With Online Purchases In Ramadan

Participants Shoping Behavior
How The News of Coronavirus Impacted

Preferred Way of Having Iftar
In Ramadan Given The Current Situation

With Coronavirus

Iftar at Restaurants,
Ramadan Tents,

or With Friend

5.5%
Iftar With Expanded

Family Members
at Their Place

21.3%
Iftar

at Home

73.2 %
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AGE 36-45 years

26-35 years

15-25 years More Than 45

28.4%
9.9%

34.9%

26.8%

Biggest Challenges
Participants Face During Ramadan

Lack of Sleep / Sleep Problems
28.6%

Change in Daily Routine
31.4%

Increase in Financial Liabilities
30.7%

Increase of Goods Prices
31.7%

In a Positive Way In a Negative Way

48.2% 44.6%

7.2%
Same as Last Year

Food and Beverages
16.1%

Personal Care Items
19.5%

Household Cleaning Items
47%

Medicine
12.3%

Entertainment Products
54%

Beauty Products
59.4%

Electronics
58.2%

Luxury Products
69.3%

Ramadan
SURVEY

Comedy Series

Ramadan Series

73%
Egyptian

31.8%
Syirian Khaliji

30.1%

Buying LessBuying More


